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ad:tech is a global marketing conference, which has been held in major
cities around the globe. Brands, ad agencies, media and solution
providers come together to grip the latest marketing trends, innovations,
and technologies. It will be its 14t year in 2022, growing into the largest
global marketing conference in Asia. ad:tech will deliver knowledge not
only about ad technology, but also state-of-the-art marketing
management.

Every year, many companies attend ad:tech tokyo from overseas. You
will be able to meet with various global companies not only from Japan
but also from other parts of the world. Now ad:tech is a community
where the brightest and the most influential marketers of Japan get
together. ad:tech tokyo will give you an opportunity to connect with the
key players of global brands, ad agencies, solution providers and
media.

*20204F ~ 2021 FE (KERRFIC L YA T v FTORM, T, RGEH - HELET— 5132019 FRETT,
2020 - 2021 edition was conducted in a hybrid format due to COVID19 regulations. The attendee and exhibitor date are 2019 results.

ATTENDEES
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CONFERENCE
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211 Official Speakers

14,623 attendees (2 days)
— Executives 30%

Program Content

CONFERENCE
EDUCATION
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Only the top players of the industry are selected as
speakers. Key marketers of Japan will be on stage
as panelists for the official conferences.

EXHIBITION
EXPERIENCE
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Leading companies of Japan/overseas exhibit to
connect with the attendees who come in search of
their new business partners.

NETWORKING
COMMUNICATION
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Many premier networking opportunities exist
throughout the event. Get to know the industry
leaders inside the exhibition halls, conference areas
and at the Networking party.

Solution Provider
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2020 - 2021 edition was conducted in a hybrid format due to COVID19 regulations. The attendee and exhibitor date are 2019 results.
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Exhibition
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Promote Your Service & Create Brand Awareness

Your company logo and information will be posted on
the official website as well as our official guidebooks
and other printing materials which are distributed to all
attendees who come to the event. The logos printed in
different places throughout the venue will extend
recognition to those who you might have missed
meeting at your booth.

KA A— Venue Image

BREBA A— Exhibition Floor image
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The Ritz-Carlton, Tokyo
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Tokyo Midtown Hall
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Tokyo Midtown Conference
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Create New and Valuable Network Efficiently

You will have the chance to network with various
individuals who gather from countries around the world.
ad:tech tokyo will be a great place to meet and connect
with a great number of people in a limited time. You can
also exchange and collect information of competitors
and companies who might become your future partners.
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Build Customer Loyalty

You can use this opportunity as a loyalty program, by
conducting an educational seminar at your booth for your
existing customers. It's also a great time to gain new
customers by presenting the company’s latest services.




Exhibition
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*MIDTOWN TOKYO 4F Conference Room

INCLUDED
5—ST—Z (LY A X) .
Large Booth (L Size) 18m (6m X 3m) 1 ¥1,298,000
STATLT—R (BEY A X)
Medium Booth (M Size) 9ni (3m x 3m) 1 ¥704,000
A i TR 4nf (2m x 2m) 1 ¥407,000

Small Booth (S Size)

HYRAFFITILT—R (SSH A X) 2
Sustainable Booth (SS Size) 2m (2m x 1m) 1 ¥225,500

*T—RfElE. a2 F1OL00W)X 1 DHTT .
*The only booth equipment is a single electrical outlet (L0OOW) x 1.

T—RERIZDNT

BOOTH EQUIPMENT

Per company,

14y
. ) - Company Name Plate
. Eﬁ%éﬁgﬂ%) x 1 (company name printed in text) ~ x 1
g ;ELJ f-t=-HEF . 2 * Reception area x 1

S X - Foldable chair x 2
1IN EHT=Y

S Per booth
s ABFUZRY FL00W) x 2 . : >
Save F2AG00W)  x 1 Halogen spot (100w) e

- 2 socket power outlets (500w)



Exhibition
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Sustainable Booth

HEIJ—RAZ21—0OFT, RLBEICEELEEBAZETY, SDGs Goall2
120> &Y, BHFATMRGHEEER LI —XATHETRTYT . HEDHR/N
BDt=%., BECRELEBIADEERIZHET S EATEEYS, a—RL—F
A=l LT, BEPYRTFEYTAICRELZAvE—C#BIF50%
RAIFDAZa—¢EE>TWET,

Fle. YRTFFINGEAY T 7 LUORBEIZCTH AV ELWTWAREELLTH
JHWELES,

This is the most environmentally friendly way to
exhibit. In accordance with SDGs Goal 12, you
can exhibit in a booth made of reusable
materials. The booth can be easily set up in an
environmentally friendly manner with minimal
production. This menu is designed for
companies that have a corporate message that
is aware of the environment and
sustainability.We will also display your logo as a
company that cooperates with sustainable
conference management.

Package Plan

ER/NHOMLREAERECABLTEYET,
The following basic booth specifications are available.

FYSHL T—RFHA Y

THREZHMOTEIRET A VDB T —RITLzLY

THYEQ R FEMATZDWTH EBZRB =LV
ZABAIZE. TRy =T —ZARETITHTY, HEEDFLECH T —RETRELET,

SF4T7LT—Z(3mx 3m)
Medium Booth
BEBEPEOLREUT244 TECHELTHAYET, CHFEITEDLETHBRUT L,

XEHEHOEBHOBFRAR—RELIZHRY ET,
XUTICEBEWNA /A= 3 F UV BT—RECHEOHBRERIEHERETIAHRT L

o

The following two types of basic booth specifications are available. Please select the one
that best suits your needs.

*For exhibitors who decorate their own booths, space will be provided.

*Please contact the secretariat if you would like to create an innovative booth that is not

listed below. Type-A Type-B

Original Booth Designs

*T—RA A—=DlE, —HITT,
*Image below is an example.
*BEFRTHIATT .

*TAX INCLUDED

Do you want to be more creative? Do you want to cut down the costs but not the quality? For exhibitors like you, we suggest
the custom booth design package. We will offer you a design to match your requirements.

A E—)LT—Z(2m x 2m)
Small Booth

2% {fi+& ¥ 1,100,000
PCIEEAFEA
*PC is not included.
RIEEMERATEEY 574 v DEBMATEETT,
*Wall graphics can be added at an additional cost.

5_

ST 4T LT—X(3mx 3m)
Medium Booth

SEMAE : ¥495,000

S (i ¥ 99,000

< J—2X (6m x 3m)
Large Booth

SE{HH ¥ 1,595,000
*BILY MIEHAFEEA.
*Tablets are not included.
REEMERATEEI 574 v Y OEBMARETY

B#&1fitE ¥ 1,595,000
*PCIFEHERA
*PC is not included.

o

*Wall graphics can be added at an additional cost.



Sponsorship
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Branding (Brand Lift)

Being a sponsor for a global event being held in major cities around the globe,
you will be able to appeal to the world that you are one of the innovative
leading companies in the industry. You can increase the brand awareness of
your company/service by displaying the company logo to the official website
and on the signage onsite which is often exposed to the media.

A1)y k2

BMELE~ADF Y. Ty XDEM. V= ¥ILATATTD
EERBNICLDHFR. BREERARAT—YTh—YtvyLarzt
FOETHBAZT LY EEEMNGPOY LY EITI CEMNFRET
TO

Sales Promotion (Introducing your service, Lead generation )

You can communicate and directly approach your future customers at your
booth. With a chance to meet them face to face and hand out flyers, you can
leave a strong impression to all attendees. By utilizing social media and
holding talk sessions at the Sponsored Presentation Stages, it's a great
opportunity to introduce your service.

BEA=Za—

SPONSORSHIP

[ SOLD OUT ]

Diamond Sponsor

IS5FF AR —

Platinum Sponsor

T—)L AR H—

Gold Sponsor

IIIN—RRH—

Silver Sponsor

JOVAARY—

Bronze Sponsor

(¥—/— 27—
Keynote Stage

3 Passes 3@&1@?@@?31@3‘31%0

You can play an original video created by your
company before and after the Keynote session.

¥5,500,000 )

FAXEY FRRH—

e (e,
PRICE PASSES INCLUDED
¥22,000,000 10
¥13,200,000 8
¥8,800,000 6
¥5,500,000 4
¥3,300,000 2
AT 7 ULYRRT—=Y ¥3,850,000 [astiy sy ¥3,850,0001
Conference Stage Official Bag

*—/ —J:_Elﬁ( Wl V27 LA +®
v 3 VRTEIC B BBEEE A TEE.
You can play an original video created by your
company before and after the chosen track.

2 Passes

\\

2 Passes S@L @@T

Have your company logo printed to the Official
Bag. Provide your handout at the registration.
(one A4 size handout) J

L Number of seats: 1,000.
[y hz2 k59T ¥3,850,000
Lanyard
N v T~D
s pasces DL OUT
Have your company logo printed to the lanyard,
L which will be worn by all the attendees onsite. J

IJPEYIVRT—Y ¥1,650,000

Exhibition Stage Sponsor
BREBRAOHRRT—JICTILEYT—YavE
EEFTRE.  (4053FH)

Speaking opportunity at the stage located inside the exhibition
hall. (40 minutes)

[ ze—h—35522 ¥3,300,000 )

Speaker Lounge

Company logo will be printed at the Speakers

lounge where appx. 250 speakers uses. You

Ry hD—F 2T 1—F 4
Networking Party

A TONGOTNEERE Y —T « —F 0D
1 Pass H*m&@c 5 ﬁéﬁﬂ’ﬁ)‘)@%)

¥2,750,000 )

5 min greetings on the stage. Also have your company’s
original video played during the party. Includes Special
invitation for 5 people of your choice to the party.

[(a—c—JL414 ¥2.750,000 |

=3

Coffee Break Pass
E @ L~BI@E?-F_E_EEHO 3(?&113@'6)&#, ADOINFE
1 Pass 1 Pass
Provide coffee at the Colnfere.nce area. Your Have your company logo printed to the pass for
L company logo will be printed in this area. J L all the attendees to wear onsite. J

¥1,100,000
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2022 Advisory Board Members
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2022 Advisory Board Members
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Our Social Action
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ad:tech tokyo is committed to running sustainable events and conferences
in line with the Sustainable Development Goals (SDGs) established by the
United Nations Summit.Since its inaugural event in Japan in 2009, ad:tech
tokyo, which will be held for the 14th time in 2022, has worked together with
top marketers from various genres, including advertisers, agencies, solution
providers, and media, to create the industry and pursue the value it
provides to society. We are a leading conference and event organizer that
creates a place for domestic and international marketers to gather across
industries.

Increase the ratio of female speakers

Y1 i-F%%

RRLES

ad:itech tokyoTl&., BE250EMEDRAE—D—DEBLFET
o AFUM TIXEER T TGender EqualitylER YA TE Y .
2018FHE Y HATHMYMAZMOTNET, HH)IT6%I
EEFS>T IV -RMEEELEL, 2020F(2(E32% % ER/

Around 250 speakers take the stage at ad:tech tokyo every
year. We are pioneering gender equality initiatives at our
headquarters in Europe, and have been working on it in
Japan since around 2018. Initially, the ratio of female
speakers was only 6%, but by 2020, it had reached 32%,

and by 2021, the same ratio will be achieved.
2021FIZH RRDILE R EERH LFE LT,

Effective use of materials and
encouragement of use of reusable items

T I
2{3&EF
OMHELE

12

Starting in 2021, we will eliminate large booths, set up
booths using reusable materials, and encourage participants
to use their own bottles, thereby providing an
unprecedented conference and event experience with fewer
assets.

INET, AV ITFPLUR AR MEEICIIXENDEHMER
PHESEENIRELTVELR, 2021F, 5 (&, KB T—X

ZELEL. BNATHELAEM TO T —IREL, SNE~DT
ARMLOBERHEREZREL. FYDLBVEETHY LIS,
CMETIZAVWAYIFZLUR - ARy FABRERBLES .

N=pr=297T Partnership with industry-leading organizations

BREERLLS
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Since its inaugural event in 2009, ad:tech tokyo has worked
to collaborate with overseas partners by inviting top
overseas marketers as speakers every year and developing
programs in collaboration with ANA (Association of National
Advertisers). In Japan, we have been practicing
partnerships with many associations and organizations,
including JAA (Japan Advertisers Association).

ad:tech tokyo 2022 General Information

7 FTv O ERFE2022 FRENE

ad:tech tokyo 2022
Oct. 20t (Thu) — 215t (Fri), 2022

7 KT v U ER2022
20224108208 (K)-218 (%)

25 ®WEIY FEY Y (RR#ERX) +Online
FHE: OLIVRRDT L - Dy At
http://www.adtech-tokyo.com/ja/

Venue : TOKYO MIDTOWN (Minato-ku, Tokyo) + Online
Organizer : Comexposium Japan K.K.
http://www.adtech-tokyo.com/en/

Contact Information

BEVEDLE

7 RFvHBEER ad:tech tokyo Administration Office

Comexposium Japan KK

Roppongi Hills Keyakizaka Terrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032

EMAIL adtech@comexposium-jp.com
TEL +81 3-5414-5430

FAX +81 3-5414-5431

Comexposium Japantk &4t
T106-0032

HRAERARK 6-15-1
AERELXFROERT TR 6F
EMAIL adtech@comexposium-jp.com
TEL 03-5414-5430

FAX 03-5414-5431

COME)?{POSIUM

JAPAN



