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ad:tech tokyo 2020
Event Overview

Event Name : ad:tech tokyo 2020
Date : November 15t (Mon) — November 12th
(Fri), 2021
Venue : Tokyo International Forum/ Online
Total number of visitors : 1,0471
> Venue: 3,027
> Online : 7,444
Official Speakers : 235

ad:tech tokyo, now in its 13th year, featured
6 keynotes and 62 sessions with 235
speakers. This year, ad:tech tokyo again
achieved diversity in the event, with 32% of
the speakers being women. This year's
event was also a hybrid of online and real
venues, with the return of the exhibition hall
for the first time in two years.

For the first time, "ad:tech UNIVERSITY"
was pre-recorded and distributed before the
event. This was the first time for "ad:tech
UNIVERSITY" to be pre-recorded and
broadcasted before the event, leading to a
new way to participate in the event by
gaining basic knowledge through the pre-
recorded broadcast and then participating in
related official sessions to deepen your
understanding.

Amazon Ads was the Diamond Sponsor of
this year's event, and provided content for
attendees to learn from by welcoming
advertisers as guests at the Keynote.

ADK Marketing Solutions, a premium
sponsor, also held a session on the main
stage with an online broadcast. The
exhibition and sessions at the venue, as well
as the archived distribution after the event,
provided an opportunity to think about how
business events should be after the
reopening.
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3 Keynote

A wide range of topics, including the
nature of marketers, the nature of co-
creation, and the potential of marketing

The keynote speakers included Fusako
Znaiden, Senior Executive Officer and CMO of
McDonald's Japan, Diarmuid Gill, CTO of
CRITEO, and Katsuaki Nagumo, Executive
Officer and CMO of Marugame Seimen. They
talked about how marketers should respond to
the changes in the Corona disaster and the
essence of "Purpose Driven," which is
attracting attention.

In addition, Shinji Tsukamoto, Country
Manager of Amazon Ads Japan, talked about
the "customer-driven advertising approach"
with two companies, Asahi Soft Drinks and
Izawa Towel. Mr. Takafumi Horie and Mr. Kozo
Takaoka, President of K & Company, talked
about the great potential of marketing in the
future, despite the great changes in the
subject of space.
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Official Sessions

Looking ahead to upcoming
themes such as diversity in the
industry, data policies of
platformers, e-sports, SDG's

The official sessions were based on six
themes. This was an opportunity for each
of us to share what we have learned
about what we have been working on in
the past year and a half in the wake of
the Corona disaster. This year's session
was notable for its focus on themes such
as Purpose, SDGs, and Diversity, as the
reasons for the existence of companies
and brands are being re-examined. In
addition, there were topics that are
essential for future marketing initiatives,
such as the revision of guidelines for the
Personal Information Protection Law,
how companies are trying to connect
with consumers amidst the advance of
Cookieless, and how platform companies
that handle large amounts of data are
trying to act.
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5 Exhibition Hall,

ad:tech UNIVERSITY

Reopened the exhibition hall.
ad:tech UNIVERSITY will be
broadcasting before the event.

The exhibition hall was reopened after
two years. This time, the main stage for
the keynote and some stages for official
sessions were set up in the exhibition
hall. Participants who visited the venue
said, "There is something to be gained by
experiencing and realizing things in real
life and communicating directly with
many people. I'm glad | came because |
can't feel the unique atmosphere of the
site online.In addition, "ad:tech
UNIVERSITY" prepared seven lectures
this time. For the first time, lectures were
recorded in advance and delivered before
the event. Some participants watched
the lectures in advance to get the basic
information before attending the official
sessions.




6 ZMMEDIFH

SN&E

13471
415 1 3,027 A
A4 1,444 N

6 Attendee Analysis

Total Visitors
10,471

Venue 3,027
Online 7,444
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ad:tech tokyo Show Office
Comexposium Japan K.K.

Roppongi Hills KeyakizakaTerrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032

E-mail: adtech@comexposium-jp.com
Tel: +81 3-5414-5430

Fax: +813-5414-5431



